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October Issue Date: october 4
Editorial/Special Features: NEWS & EnTERTAInMEnT
Advertising Special Sections: fall dining
Space Deadline: Wednesday, 9/26/12

Issue Date: october 11
Editorial/Special Features: NEWS & EnTERTAInMEnT
Space Deadline: Wednesday, 10/03/12

Issue Date: october 18
Editorial/Special Features: NEWS & EnTERTAInMEnT
Advertising Special Sections: halloween guide
Space Deadline: Wednesday, 10/10/12 

Issue Date: october 25
Editorial/Special Features: Basketball Preview
Space Deadline: Wednesday, 10/17/12 

November
Issue Date: november 1 
Editorial/Special Features: Indie Memphis Film festival
Space Deadline: Wednesday, 10/24/12

Issue Date: november 8
Editorial/Special Features: NEWS & EnTERTAInMEnT
Advertising Special Sections: holiday dining 
Space Deadline: Wednesday, 10/31/12

Issue Date: november 15
Editorial/Special Features: NEWS & EnTERTAInMEnT
Advertising Special Sections: retail therapy 
Space Deadline: Wednesday, 11/07/12

Issue Date: november 22
Editorial/Special Features: NEWS & EnTERTAInMEnT
Advertising Special Sections: retail therapy 
Space Deadline: Wednesday, 11/14/12

Issue Date: november 29
Editorial/Special Features: NEWS & EnTERTAInMEnT
Space Deadline: Wednesday, 11/21/12

December Issue Date: December 6
Editorial/Special Features: holiday books / gifts
Advertising Special Sections: retail therapy
Space Deadline: Wednesday, 11/28/12

Issue Date: December 13
Editorial/Special Features: NEWS & EnTERTAInMEnT
Advertising Special Sections: retail therapy
Space Deadline: Wednesday, 12/05/12

Issue Date: December 20
Editorial/Special Features: NEWS & EnTERTAInMEnT
Advertising Special Sections: retail therapy
Space Deadline: Wednesday, 12/12/12

Issue Date: December 27
Editorial/Special Features: NEWS & EnTERTAInMEnT
Advertising Special Sections: retail therapy 
Editorial/Special Features: NEW YEAR’S EVE GUIDE 
Space Deadline: Wednesday, 12/19/12
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THE POLITICS OF STRANGE

FREE 
October 6 - 12, 2011  

Our 1180TH Issue

Just how did local government get to be a game of 52 Pickup � 
with jokers, knaves, wannabe royalty, and lots of deuces?

PLUS:  Occupy Memphis P8
Willie Herenton Redux P12 
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N EW CITY WE B S ITE P8

PAU L S I MO N’S TR I LOGY P27

PARAN OR MAL A CTIVITY 3 P53   

THE MARCH  
BEGINS

THE MEMPHIS TIGERS OPEN 

A NEW SEASON WITH 

HOPES OF RECAPTURING  

THE MADNESS.
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Tangled P52

Broad
LOOK

Last weekend, Broad Avenue 
reinvented itself with

“A New Face for an Old Broad.”
Has the historic street turned 

a corner?

a
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FREE 

NOVEMBER 
10 - 16, 2011 
OUR 1185TH 
ISSUE

PLUS: 
* City Wrecker   
 Service Fight P8   

* The Pixies at   
 the Orpheum P26

* The Idiot Tax P36

* Dining Guide P49
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Up 
In 

The 
Air

Memphis 
International 

Airport is 
enhancing its 

infrastructure 
as the number 

of Delta flights 
declines. But 

Southwest/
AirTran is 

circling for a 
landing.

Up 

OPUS ONE P21
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Left :  MCS 
superintendent 
Kriner Cash; 
From top: SCS 
superintendent
David Pickler;  
MCS board member 
Jef f  Warren;  
c i t izen act iv ists and
observers;  Mayors  
A C Wharton and 
Mark Luttrel l

2012 Planning Calendar
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Specs for Sending Ads Electronically
The Memphis Flyer is produced digitally. Supplied ads must be a digital 
file either on disk or sent via e-mail.

Electronic Files will only be accepted in PDF Format
Acrobat PDF must be grayscale or composite CMYK (RGB and 
spot color will not process correctly), no less than 300 dpi, and all 
fonts must be embedded. To ensure no problems occur with fonts 
defaulting, please convert all type to outlines before creating your PDF 
when working in native applications such as Illustrator or InDesign. If 
there are any problems with the file, you will be contacted and will be 
required to send a revised version or the ad will not run.
E-mail Ads to: flyart@memphisflyer.com
Please include your company name and the Memphis Flyer issue run 
date in the file name or e-mail text. If the file is larger than 2MB, 
we ask that the file be uploaded to our ad submission website: 
memphisflyerads.com. 

Digital Art Specs

1/8 Page Vertical
(2 v) 2.2 in x 6.1 in

3/16 Page Horizontal
(3 h) 6.95 in x 2.95 in

1/8 Page Horizontal
(2 h) 4.575 in x 2.95 in

1/16 Page Square
(1 v) 2.2 in x 2.95 in

1/4 Page Vertical
(4 v) 2.2 in x 12.4 in

1/4 Page Square
(4 s) 4.575 in x 6.1 in

1/4 Page Horizontal
(4 h) 9.35 in x 2.95 in

3/16 Page Vertical
(3 v) 2.2 in x 9.25 in

1/2 Page Horizontal
(8 h) 9.35 in x 6.1 in

1/2 Page Vertical
(8 v) 4.575 in x 12.4 in

3/8 Page Vertical
(6 v) 4.575 in x 9.25 in

3/8 Page Horizontal
(6 h) 6.975 in x 6.1 in

3/4 Page Vertical
(12 v) 6.975 in x 12.4 in

Full Page
(16 units) 9.35 in x 12.4 in

3/4 Page Horizontal
(12 h) 9.35 in x 9.25 in

Junior Page
(9 units) 6.975 in x 9.25 in

Advertising Specs

Ads to be Created or Altered
Acceptable formats are InDesign CS, Photoshop CS, and Illustrator CS
We cannot accept Quark, PageMaker, Publisher, Word, or 
PowerPoint documents. 
All images and logos provided must be 300 dpi. Taking a 72 dpi image 
and increasing its resolution makes the image pixilated and blurry. If 
specific fonts are requested, they must be provided. If they are not, we 
will make every effort to use similar fonts, but they will be replaced 
by our own. The advertising production staff of the Memphis Flyer is 
available to assist advertisers in ad production from initial concept to 
finished ad. Ads to be built or modified will be allowed 3 proofs.

Media
We accept files on CD (Macintosh-formatted).

Deadlines
The Memphis Flyer publishes weekly on Thursdays. Space reservation 
and ad copy must be received Wednesday by 11am (CT), eight days 
prior to publication. Digital artwork will be accepted until Friday at 
noon (CT), six days prior to publication. 

Rates & Productions Specifications
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MemphisFlyer.com
Extend your reach to the Memphis Flyer’s active online audience!
Memphisflyer.com is a destination site for Memphians and visitors 
alike: thousands of our readers are online daily reading our paper 
content, our online-only content, our comprehensive entertainment 
and restaurant listings, online giveaways, and much more.

Pencilbar
Our pencilbar position is an exclusivity placement with only one ad at a time 
allowed. Completely above the fold. Size: 980x35 pixels.
One Week $750 per week
Three Weeks $675 per week

Leaderboard
Completely above the fold. Size: 728x90 pixels. Guaranteed minimum of 
20,000 impressions per week.
One Week $240 per week
Three Weeks $225 per week
Six Weeks $205 per week
Thirteen Weeks $160 per week

Rectangle
Partially above the fold. Size: 300x250 pixels. Guaranteed minimum of 
20,000 impressions per week.
One Week $220 per week
Three Weeks $210 per week
Six Weeks $185 per week
Thirteen Weeks $145 per week

Skyscraper
Partially above the fold. Size: 160x600 pixels. Guaranteed minimum of 
20,000 impressions per week.
One Week $220 per week
Three Weeks $210 per week
Six Weeks $185 per week
Thirteen Weeks $145 per week

Website Advertising Placements 

The Numbers
4 0 0 , 0 0 0 +

1 2 5 , 0 0 0 +

2 2 , 0 0 0 +

7, 6 0 0 +

7, 3 0 0 +

Page Views Each Month

Unique Visitors Each Month

Daily Email Subscribers

Facebook Fans

Twitter Followers
Rectangle

Pencilbar

Leaderboard
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ys
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Online Advertising Rates

Acceptable formats for online ads are GIF (animated or static) and JPG. Image resolution should be 72 pixels per inch and RGB color. The Memphis 
Flyer will build your static ad at no additional charge. All ads should link to a URL to be provided by client. Ads should be emailed to your Memphis 
Flyer sales representative, and deadline is 2 business days prior to scheduled run. Website and mobile ads run Monday-Sunday unless client requests 
otherwise. All of our online advertising is managed by Google DFP: client ad views, clickthrough rates, and other statistical statements are available 
upon request. The Memphis Flyer also offers custom email marketing services, social media consultation, design services and more, through our sister 
company Creative Content by CMi. Ask your sales representative for more details.

The Fine Print

Mobile 
Advertising
A growing percentage of 
our readers visit our mobile 
website via their mobile devices 
(iPhone, iPad, Android, 
Blackberry). We offer one 
exclusive placement per week 
on our mobile website, which 
appears continuously as the 
reader is viewing the mobile 
site. This ad placement is idea 
for your mobile initiative.
Ad size: 168x28 pixels.
One week: 
$250 per week
Three weeks: 
$225 per week

Newsletter 
Advertising 
Placements 
We mail three email newsletters 
each week to our list of 21,000+ 
email names: Tuesday: Food, 
Wednesday: Current Events, 
Thursday: Music.
Above the fold. 
Size: 160x600 pixels.
One insertion: 
$210 per insertion
Three insertions: 
$160 per insertion

Facebook 
Advertising 
We offer one exclusive Facebook 
advertising opportunity each 
week: a trivia contest with a prize 
component, marketed to our 
7,600+ active Facebook fans. 
Client provides a prize, and receives 
naming rights for that week’s trivia 
contest as well as appropriate 
linking to Facebook pages and/or 
websites of client’s choice.
$250 plus 
giveaway prize 
(with value of $50.00)

Twitter 
Advertising 
We offer one exclusive Twitter 
advertising opportunity each 
week: a trivia contest with a prize 
component, marketed to our 
7,300+ active Twitter followers. 
Client provides a prize, receives 
naming rights for that week’s trivia 
contest, as well as appropriate 
linking to Twitter pages and/or 
websites of client’s choice.
$200 plus 
giveaway prize 
(with value of $50.00)
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“Since 1974, Outdoors Inc., has specialized in outfi tting human-powered recreation — 
custom-fi t bicycles, trail running, kayaking, rock climbing, skiing, and snowboarding. Our 
customers are smart, physically active and recognize exceptional quality and expertise. We 
carry top lines like The North Face, Patagonia, and Arcteryx. The Memphis Flyer has 
always reached our customer base quite effectively — that is why we have stayed 
with the Flyer for the past 20 years.”

 Joe Royer, president,outdoors inc.

Our House is Your House
Open House

Please join us for an exciting first look at Baptist Trinity Hospice House, 

our region’s first residential hospice. Stop by for light refreshments and a 

tour of our beautiful new hospice house and the Kemmons Wilson Family 

Center for Good Grief.  After all, our house is your house.

Saturday, October 30, 2010 
10 am – 2 pm

KEMMONS WILSON FAMILY CENTER FOR GOOD GRIEF 

KEMMONS WILSON FAMILY CENTER FOR GOOD GRIEF 

Baptist Trinity Hospice House | 1520 W. Poplar Ave. | Collierville, TN  38017
located on the Baptist Memorial Hospital-Collierville campus

“I trust the Memphis Flyer for my weekly print advertising needs. They have 
the readership that I’m trying to attract, and their customer service is above par. I have 
found that by changing my ads weekly, and by being creative as the Flyer allows, people actually 
look forward to seeing our newest copy. The Flyer has been a solid force behind driving our sales 
and allowing us to offer a consistent message to the demographic we want to entertain.”

Dress code enforced. No tank tops or baggy jeans, no torn pants, cutoffs or offensive shirts. House has the right to deny entry. Must be 21 years or older to enter Bluesville® and/or gamble.  
Know When To Stop Before You Start.® Gambling Problem? Call 1-800-522-4700. ©2010, Harrah’s License Company, LLC. All rights reserved.

MEMPHIS flyer READERS voted Horseshoe® Tunica  

#1 in the Best Casino category. Horseshoe knows Gambling – Memphians  

know quality.

All Show Proceeds Go To 
The Better Life Foundation! 

Horseshoe TunicaProperty: BV - EntertainmentProject: Job#: 46893.1 4:01 PM

Trim: 9.35" x 12.4" Live: 8.85" x 11.9" VO: ~ x ~ Bleed: non
Show: 10/4/10 Ship: 10/4/10 Insert: 10/7/10

Final Mats:PDF File MichelleArtist: 1Rev:Memphis Flyer  9.35" x 12.4"Desc.:

dMax:Vendor: Memphis Flyer

V2_46893.1_9.35x12.4_4c_Ad.indd   1 10/4/10   6:57 PM

Aldo DeMartino, owner, Bardog tavern

TRY OUR 

WEEKEND BRUNCH 

NOON-3WAG OFTEN,
BARK LESS.

HAVE FUN & WIN PRIZES WEEKLY
UNDERDOG POKER TOURNAMENT

EVERY WEDNESDAY STARTING AT 7:30PM
(POKER ACADEMY @ 7PM)

SIT. STAY. DRINK. GOOD BOY.

73 MONROE
901.275.8752 
WWW.BARDOGTAVERN.COM
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5384 Poplar Ave., Suite 250, Memphis, TN 38119
(901)761-1622 • Cell (901)486-1464

• 24 Years of Experience

• Life Member of the Multi 
 Million Dollar Club

• From Downtown to 
  Germantown

• Call me for your Real 
  Estate Needs

• 24 Years of Experience

• Life Member of the Multi 

Laurie Stark

A Word From Our Advertisers.

“Personally, I always pick up the Memphis Flyer and read it from page to page to know what’s 
going on around town. Professionally, the Memphis Flyer is one of the most cost 
effective advertising vehicles I use for my clients. It always produces results and is very 
affordable. The ads that I have placed in the Memphis Flyer have been very successful in 
reaching my clients’ goals.”

Lisa Hawkins, media manager, red deluxe

“It continues to amaze me — the loyalty of the Memphis Flyer readers. Everywhere I go, I 
see people reading and discussing what’s going on. The Memphis Flyer is the source for 
what’s going on in Memphis! We value our partnership and look forward to many many 
more years.”

Jocelyn Agnellini Allison
director of marketing
horseshoe, harrah’s and tunica roadhouse casinos

“I have advertised solely with the Memphis Flyer for over 10 years. The paper alone has helped my  business 
grow tremendously. I’ve had people approach me numerous times saying that they see 
my picture EVERYWHERE, and I only advertise with the Flyer. So I KNOW it works!”  

Laurie Stark, realtor, hobson realtors


